
Advertise with AISA’s Website 
(www.aisa.org.af) 

 
Afghanistan Investment Support Agency (AISA) was established in September 2003 in 
accordance with a directive issued by the Government of Afghanistan as a “One Stop Shop 
for Investors”. AISA has been charged with the responsibilities of registration, licensing and 
promotion of all new investments in Afghanistan. 
 
AISA aims to facilitate and promote investment and rapid development of competitive 
private enterprise and thereby robust and sustainable economic growth in Afghanistan. 
 
The website (www.aisa.org.af) has attracted more than 1,500,000 hits visitors and about 
107000 unique visitors in the past 12 months. (Table 1 & table 2) 
 

 
 

Summary by Month 
           

Daily Avg Monthly Totals 
Month 

Hits Files Pages Visits Sites KBytes Visits Pages Files Hits 
           

Jul 2007 3531 2117 770 354 5936 4453267 10273 22337 61408 102401 

Jun 2007 3942 2645 779 433 6720 4257395 12990 23370 79377 118264 

May 2007 4422 3112 719 287 5906 5284327 8903 22304 96496 137086 

Apr 2007 4641 3297 817 284 4802 4670716 8531 24530 98923 139231 

Mar 2007 4403 2910 554 273 5094 4143293 8485 17193 90225 136500 

Feb 2007 4759 3152 681 318 5148 3342131 8929 19094 88266 133263 

Jan 2007 4450 3196 687 314 5467 3723981 9746 21322 99080 137964 

Dec 2006 3732 2783 604 302 4871 3088587 9378 18732 86273 115692 

Nov 2006 4156 3000 608 269 4840 3762231 8070 18252 90003 124688 

Oct 2006 4170 3129 749 278 5204 3741106 8642 23231 97016 129276 

Sep 2006 3962 2846 605 235 4556 2898657 7053 18157 85405 118874 

Aug 2006 3685 2659 598 201 3948 2465965 6235 18562 82438 114265 
           

Totals 45831656 107235 247084 1054910 1507504 



 
 
Terms & Conditions 
The following sets forth terms and conditions under which advertisements may be published 
on Afghanistan Investment Support Agency’s (AISA)website by advertisers ("Advertiser") 
and/or, if applicable, an advertising agency ("Agency"): Advertiser acknowledges that the 
sole responsibility of AISA is to display advertisements from Advertiser in accordance with 
terms of agreement. 
 
Advertiser agrees that: 

a. AISA has the right to display and promote the advertisement through AISA’s 
website; and 

b. Users of AISA’s website have the right to access and use the Advertisement together 
with any content or materials linked to the Advertisement. 

c. Content is compatible with AISA’s Web Site. Advertiser shall make commercially 
reasonable efforts to assist Company in resolving any content related compatibility 
problem. 

 
Advertiser must ensure that the content does not: 

a. Disparage AISA’s materials from the website; 
b. Violate laws of any jurisdiction or third party agreement. (AISA may at any time 

modify its grant of rights to Advertiser to the extent necessary to ensure compliance) 
c. AISA will have no obligation to provide any creative, , technical or production 

services to Advertiser; and 
d. The nature and extent of any such services AISA may provide to Advertiser shall be 

determined by AISA in its sole discretion. 
AISA may remove or discontinue links to advertisements if content negatively impacts AISA 
in any way. 
 
Payment and cancellation: 

e. Advertiser agrees to pay AISA for all advertising displayed in accordance with the 
agreed upon amounts and billing schedule set forth on the agreement. Advertising 
packages are non-refundable. 

f. If AISA and Advertiser cannot reach an agreement on a substitute placement, 
Advertiser shall have the right to cancel the Advertisement upon thirty (30) days 
advance written notice to AISA. 

g. AISA reserves the right to cancel and remove at any time and for any reason any 
advertisement upon thirty (30) days advance written notice to Advertiser. 



h.  
 
Type of Advertisements and Prices: 
 

Types of Advertisement  Six Month One Year 

Front Page (Home Page) 
Exclusive Linked Logo 

3000 USD 5000 USD 

E-newsletter 1000 USD 1700 USD 
Links 500 USD 700 USD 

 
 
UNDER NO CIRCUMSTANCES SHALL EITHER PARTY BE LIABLE TO THE 
OTHER PARTY FOR INDIRECT, INCIDENTAL, CONSEQUENTAL, SPECIAL OR 
EXEMPLARY DAMAGES (EVEN IF THAT PARTY HAS BEEN ADVISED OF THE 
POSSIBILITY OF SUCH DAMAGES), ARISING FROM ANY PROVISION OF THIS 
AGREEMENT, SUCH AS, BUT NOT LIMITED TO, LOSS OF REVENUE OR 
ANTICIPATED PROFITS OR LOST BUSINESS. 
 
 
 


